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URBIS SHOPPING CENTRE BENCHMARKS 2015
ORDER FORM
To order your copy of the Urbis Shopping Centre Benchmarks 2015, 
please choose one of the following options: 

1. Complete and hand in at end of presentation OR

2. Complete and either fax back to 03 8663 4999 or email benchmarks@urbis.com.au OR

3. Complete and mail back to Urbis, Level 12, 120 Collins Street, Melbourne VIC 3000

ORDER DETAILS

CONTACT DETAILS

PAYMENT METHOD

Invoice Me Payment must be received in full before order is dispatched.

Cheque Cheques are to be made payable to Urbis. Please submit form via option 3 above.

EFT Account Name: Urbis Pty Ltd     BSB: 033 157    Account No: 249972

VISA MASTERCARD

CONTACT NAME POSITION

DECLARATION
YES, I have read and agree to the terms and conditions relating to the purchase 
and use of the Urbis Shopping Centre Benchmarks publication. I am an authorised 
representative of the above mentioned organisation.

COMPANY

ADDRESS

PHONE EMAIL

SIGNED

AMOUNT CARD NUMBER

YOUR PAYMENT REFERENCE

NAME ON CARD SIGNED EXPIRY

DATE

VOLUME

REGIONAL CENTRES

SUB-REGIONAL CENTRES

SUPERMARKET CENTRES

CBD CENTRES

SET OF ANY 3

SET OF ALL 4

HOW DID YOU FIND OUT ABOUT THE BENCHMARKS?

$17,325

$15,600

$6,350

$6,350

$6,350

$6,350

PLEASE REFER TO THE TERMS & CONDITIONS AND PRICING POLICY FOR DETAILS ON CONDITIONS OF PURCHASE TOTAL

UNIT PRICE (INC GST) QTY TOTAL COST



By placing your order, you agree to and are bound by the following:

CONDITIONS

PRICING POLICY

Urbis Pty Ltd retains copyright in the information published in the Urbis 
Shopping Centre Benchmarks 2015. The publication is available only in soft copy 
format and purchasers and users of the publication are therefore required to 
agree as follows: 

1. 	� Not to reproduce, transmit or copy any part of the publication without the 
prior written permission of Urbis Pty Ltd.

2. 	� Users may reference specific results and benchmarks from the Urbis 
Shopping Centre Benchmarks 2015 without infringing copyright. All 
references to results of the publication, whether for internal use or for 
external publication, must be sourced to Urbis, Urbis Shopping Centre 
Benchmarks 2015.

The Urbis Shopping Centre Benchmarks are the premier annual benchmarks for the 
composition and performance of Australian shopping centres. Separate volumes 
of the report are produced for several different categories of shopping centre, 
currently Regionals, Sub-Regionals, Supermarket and CBD. The definitions of centre 
types are found in the “Key Definitions” appendix in each of the published reports. 
Urbis produces the Benchmarks each year in order to build the collective knowledge 
of the shopping centre industry in Australia. The production of the Urbis Shopping 
Centre Benchmarks is the result of co-operation between Urbis and major owners 
and managers  of Australian shopping centres. These owners and managers 
provide, on a confidential basis, the relevant information for individual shopping 
centres in a format specifically designed to enable input into the Urbis Benchmarks 
and thus allow valid comparison within each category of centre.
Significant time and resources are invested by the owners/managers to undertake 
this survey and that effort is rewarded by way of free access to each volume of the 
Benchmarks for the contributors to each category.

The objectives of the Urbis Shopping Centre Benchmarks Pricing Policy are to: 
A) Recognise the contribution of shopping centre owners & managers to the 
production of this information, B) Maintain equity in treatment of all owners, 
managers and other relevant parties, C) Enable Urbis to produce the Shopping 
Centre Benchmarks on a sustainable financial basis. In relation to Pricing, our 
policy is that Urbis will: A) Provide all Eligible Contributors who contribute data 
for 5 centres or more with a complimentary PDF version of any Shopping Centre 
Benchmarks volume to which their data has contributed. Eligible Contributors are 
those organisations which provide data relating to an individual category of centre 
and in the agreed standard format. For example, an owner supplying data for 8 
Supermarket based centres and 2 DDS based centres would be entitled to both 
the Supermarket and Sub-Regionals reports. That owner would not be entitled 
to reports for other centre types. B) Make copies of the Urbis Shopping Centre 
Benchmarks reports commercially available to all parties involved in the retail 
shopping centre industry at a price that enables Urbis to recover the annual cost 
of production and on-going development. Both Contributors and Purchasers will 
receive a PDF copy of the report. C) Charge all organisations the same published 
price of all Urbis Shopping Centre Benchmarks reports.
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